Enhanced craving for alcohol in social contexts predicts centralities in
undergraduate social networks
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Background ﬁ How does social context affect craving for beverages?
Drinking is common among college students —_—

(Merrill & Carey, 2016)

Drinking preference depends on social contexts. —
(Fairbairn & Sayette, 2014; Nees, Diener, Smolka, & Flor, 2011) —

Craving = drink_type + social context + drink_type*social context + (1|subject) Social context enhances craving for
......... beer (but not other types of drinks).
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Research Questions
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How does sensitivity to social context relate to social network positions?
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 Context : Discussion
: : Social context enhances craving for beer (but not other types of alcoholic beverages).
1 ' The extent to which craving for alcohol is enhanced in social contexts predicts our participants’ social network
: 1 positions. And enhanced craving for different drinks seems to predict positions in different types of networks.
1
: : Future work should examine the direction of these relationships—that is, do people learn the social value of alcohol
1 . 1 from their experience as central members of their network, or do they become central members because of their
: SOClaI : sensitivity to alcohol in social settings. Moreover, is the relationship between social sensitivity and social network
1 C 1 centrality in other domains.
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